STRENGTHEN YOUR
STUDY FROM THE
START WITH THESE
PROGRAMMING TIPS

Survey programming rarely gets
the spotlight, yet it plays a critical
role in every research outcome.

While it may not be flashy,
programming is the technical
backbone of modern quantitative
research, transforming your
guestionnaire into a functional,
engaging, and mobile-optimized
experience for respondents.

The right programming approach

ensures accurate data collection,
seamless logic, and a smooth
respondent experience, whether
the study is simple or highly
complex.

For decades, Research Results has
built customized survey solutions
that meet diverse client needs
across platforms, languages, and
methodologies.
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WE'VE CREATED THESE TIPS TO HELP YOU
MAKE INFORMED PROGRAMMING
DECISIONS THAT STRENGTHEN YOUR
STUDY FROM THE START:

n Standard Question Programming

Definition:
Basic survey components like single-choice, multiple-choice,
dropdown, rating scales, sliders, and open-ended questions.
These are the foundation of survey design and form the
majority of most studies. .

/ Best Use Cases
@ e Core demographic or preference data
\‘ e Simple attitude or sentiment measurement
e Baseline research
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Advantages

e Familiar to most respondents
e Quick to implement
e Works on all device types
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m Advanced Logic & Routing

Limitations

e Limited interactivity
e May not be sufficient for advanced analytical needs

Definition:

Programming that controls question flow based on responses,
such as skip logic, branching, and conditional routing, ensuring
each respondent sees the questions that matter to them in the
proper order. This helps tailor the experience and reduce
fatigue.

Best Use Cases

e Complex surveys with multiple pathways
e Studies with screening criteria
e Surveys with nested or follow-up questions
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Advantages

e Improves relevance for respondents
e Reduces dropout rates
e Enhances data quality

Limitations
e Requires careful QA to avoid logic errors
e Can increase programming time

E Interactive Elements

Definition:

Engaging components like carousels,
auto-scrolling grids, accordion grids,
speech to text open ends, image
annotators, and shopping carts that go
beyond traditional question formats to
make surveys more visually appealing
and intuitive.

Best Use Cases

e Usability or concept testing

e Visual material evaluations (ads, packaging, layouts)
¢ Mobile-centric studies

Advantages

¢ Canincrease engagement

e Provides richer feedback

e Supports visual and experiential research

Limitations

e May increase development time
e Requires thoughtful design to avoid distraction

“ Custom Analytical Tools

Definition:

Programming tailored for advanced
methodologies like conjoint analysis,
MaxDiff, or custom tools outside
standard survey platforms. These
require specialized logic and interfaces.

Best Use Cases

e Complex preference or trade-off studies
e Priority or segmentation modeling

¢ Advanced choice simulations

Advantages

e Enables deeper analytical insight
e Supports sophisticated research designs

Limitations

e More costly and time-intensive
e Demands detailed planning and testing
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Definition:

n Multi-Language & Multi-Wave Programming

Workflows that support surveys in multiple languages and across successive waves or international
markets, with robust translation handling and version control processes.

Best Use Cases

¢ Global or regional studies

¢ Longitudinal research

e Comparative analysis across groups

Advantages
¢ Consistent data collection across populations
e Scalable for large, diverse projects
e Maintains translation fidelity

Limitations

e Requires additional coordination
¢ Increased QA load for consistency

n In Survey Quality Checks

Definition:

In the online survey, an assortment of quality checks should be used so you are only analyzing data from
quality respondents. Simple checks such as straight-lining, red herring, and speeder checks can be used
alongside more complex features, including digital fingerprinting and open-ended quality measures (block

copy/paste and character-per-second tally).

Best Use Cases

¢ Large-sample quantitative studies

¢ Incentivized or open-link surveys

e Panel-based research

e Studies requiring higher data confidence

Advantages

e Improves data integrity
» Flags low-quality responses in real time

post completion

Limitations

required
e Risk of over-filtering valid respondents

¢ Reduces the number of records to review and remove

e Third-party digital fingerprinting may incur incremental costs
e Will not catch all bad actors; some post-survey review is
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Mobile & Device Optimization

Definition:

Programming that ensures
surveys function and display
correctly on smartphones,
tablets, and desktops;
critical, as most respondents
now complete surveys on
mobile devices.

Best Use Cases

e Consumer and general population studies with high mobile
participation

¢ Short- to mid-length surveys where ease of completion matters

¢ Audiences frequently completing surveys on-the-go

Advantages
e Broader reach
e Higher completion rates
e Better respondent experience

Limitations

e Responsive design adds development complexity
e Screen size constraints can limit information displayed

at once

Don’t Forget Programming Quality Assurance (QA)
Rigorous testing of survey logic, routing, and functionality before launch to prevent errors that distort data or
frustrate respondents.

Why It Matters:

This step matters more than many realize. Skipping or rushing QA can lead to illogical paths, respondent
frustration, and unintended bias, all of which can quietly compromise your data. Careful testing helps protect
completion rates, data integrity, and stakeholder confidence, ensuring the insights you deliver are as reliable
as they are actionable.

That's why rigorous programming QA is a non-negotiable part of our process. Before a survey ever goes live,
we thoroughly test logic, routing, and functionality to make sure every respondent sees the right questions at
the right time—and that the experience feels smooth and intuitive from start to finish.

Survey programming isn’t just about translating questions into code. It's about shaping the
respondent experience to protect data integrity, reduce burden, and unlock richer insights.

Choosing the right mix of logic, interactivity, and device optimization ensures your research
delivers the answers you need cleanly, efficiently, and with confidence.

Need help selecting the right programming approach? Research Results is here to help you get it right from
the start. Contact Ellen Pieper, Chief Client Officer, Ellen_Pieper@researchresults.com, or 919-368-5819
today.
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